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 ONLiNE 
Bewerbung

2 Jahre | Studieren in Nürnberg  
Auslandssemester möglich  
Doppelabschlüsse optional 
All in English 
Praktika | Top Ranking 
Internationale Dozenten
World TOP 50 Rank FT.com
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Voraussetzungen

Bachelor



ihre

Vorteile

„In den 20 Jahren, in denen ich als Associate Professor 

für Politische Ökonomie an der ICN Business School 

tätig bin, hat mir immer wieder gefallen, wie es 

dieser renommierten französischen Business School 

gelungen ist, über die Jahre hinweg akademische 

Seriosität, exzellenten Praxisbezug, bemerkenswerte 

Studentenbetreuung und den Mut zur Kreativität 

erfolgreich miteinander zu verbinden.” 

Prof. Dr. E.Gunter Schumacher, 

Head of Departement Environnement des Affaires 

Erlernen von Kompetenzen 
und Fähigkeiten für die Rolle 
als International Business 
Leader | 

Ausbildung zu einem Ex-
perten der internationalen 
Wirtschaft mit excellenten 
Sprachkenntnissen | 

Erlernen von Fähigkeiten, 
proaktive Managementent-
scheidungen zu treffen |

ICN Nürnberg WS15/16

Studieren in mindestens 2 
Ländern – Lernen sich in 
internationalen Teams zu 
bewegen| 

Entwicklung des Verständ-
nisses für Wirtschaft, Poli-
tik und Kultur nicht nur in 
der Theorie, sondern in den 
Ländern und Kulturkreisen 
vor Ort | 

Stärkung der eigenen Per-
sönlichkeit – Augenmerk 
auf persönliche Stärken 
und Schwächen | 

Mit Spaß studieren durch 
Exkursionen und Begegnun-
gen | 

Studieren in Nürnberg: 
Nürnberg zählt zu den zehn 
größten Wirtschaftsregionen 
in Deutschland.| 

Hier können Sie Ihr Stu-
dentenleben mit Kultur und 
Arbeit in weltweit führenden 
Unternehmen, wie Adidas, 
Puma, Schäffler, Siemens, 
GfK etc. verbinden |



 2. Jahr 
ICN partner university

1 Semester
international

2 Semester
double degree

	 Studiengänge		  Master in Management 
				    (Grande 	École) 				  
				    Marketing &
				    Brand Management (ICN MSc)
	
	 Unterrichtssprache 	 Englisch

	 Studiendauer		  2 Jahre (4 Semester)

	 Studienschwerpunkte	 Finance, Insurance & Riskman		
				    agement 			 
				    Marketing & Brand Management
			 
	
	 Studienbeginn	 	 Jährlich zum Wintersemester 
				    (Mitte September)

	 Ranking		  50 World best Master in Manage		
				    ment FT.COM

	 Akkreditiert		  EQUIS, AMBA 

	
	 Genehmigt		  Staatlich Anerkannt durch das Fran
				    zösische Wissenschftsministerium
				    Bayerisches Wissenschaftsministe		
				    rium bestätigt.

	 PHD			   möglich4
option

 1. +2. Jahr 

ICN Business School
 Nürnberg

your options

2

4 wege im ICN 
Master

3
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 2. Jahr 

ICN Business School
 Nancy 

Facts

 GAP Year
internship 

partner universety

MSC LUXURY & DESIGN  MANAGEMENT
MSc in  International Business developmant

MSC INTERNATIONAL MANAGEMENT

in english

in english

in english



  Kommilitonen:  ”..Coming to Nürnberg was a 
real opportunity...”

”I wanted to go to ICN Busi-

ness School because I really 

liked the fact that this school 

was creative oriented. It was 

important to me since I’m 

interested in art and fashion. 

I have also chosen ICN be-

cause of the Master in Design 

and Luxury management 

and for the partnership with 

the Fashion Institute of Tech-

nology in New York. Coming 

to Nürnberg this second 

year was a real opportunity 

because we are in a new en-

vironment, with new people 

and the classes are totally in 

English which is a bonus. In 

ICN, there is a real emphasis 

on team work and creativity 

that I really like a lot.” 

Camille Chiflet, 

ICN Masterstudent WS 14/15

”I chose this ICN master 

to become a creative and 

multifunctional executive 

manager in an international 

brand. The professors and 

professionals are as inter-

esting as the subjects they 

teach us are diversified. 

Being at ICN Business School, 

is learning to understand all 

the aspects of the business 

environment and to be an 

innovative leader of tomor-

row. “

Paul Picaud, 

ICN Masterstudent WS 14/15

“I chose the International 

Brand Management program 

because it allows a singular 

view of marketing and more 

generally of the firm. Indeed, 

when we work on the base 

of company’s positioning or 

on brand base , we are able 

to understand the totality of 

the business strategy. This 

view is part of the ARTEM 

spirit and it is enforced 

by the Nurnberg’s frame. 

Evolving on this campus is 

a real advantage in order to 

consider the firm world with 

an international way. This 

program gives us the real key 

of the “creative thinking” in 

order to be a manager, who 

is able to have a global and 

unique point of view about 

the professional world. “

Rey Ysatis, 

ICN Masterstudent WS 14/15

“Due to the wonderful mo-

ments I shared in Nurnberg  

during my Bachelor time, it 

was for me a normal thing to 

go to Nuremberg again to do 

a Master Grande Ecole with 

the specialisation “Brand 

Management” which sounds 

like a very exciting challenge. 

I am very happy to be in class 

with students coming from 

United-States, Mexico, China, 

South Korea, Russia etc. It is 

a great experience for me 

to get in touch with inter-

national students and we 

share very good moments 

together! “

Adrian Girod

ICN Masterstudent WS 15/16



1st.Year 

MANAGEMENT I	               	                  
Organisational behaviour	              	    	                
Intercultural Communication	    	                 
Management Control	              	

	  
MANAGEMENT II	          	                    
Strategic Marketing	              	    	                  
Investment 
and financing decisions	             	    	                  
Cost Accounting	                    	    

	  
LANGUAGES	                   	
  	                    
German, French	

icn CAMPUS NÜRNBERG

	  
Excursions:

2015 	 European Managment Seminar, St Maxime
	 Daimler Benz, Sindelfingen 
	 Audi AG Ingolstadt
	 INA Schaeffler AG, Herzogenaurach
2016	 Adidas AG, Herzogenaurach
	 BMW München
	 ...
Austellungen & Museen
Kariere Events D/F
Firmen Messen

Das Curriculum des Studiengangs ist international 
ausgerichtet und organisiert. 

Die Studieninhalte sind auf Nachhaltigkeit und 
Breite angelegt, so dass Sie alle wirtschaftswissen-
schaftlichen Themen, die im Management interna-
tionaler Firmen notwendig sind, vertiefen.
 
Als zukünftige Fach- oder Führungskraft werden 
Sie somit den hohen Ansprüchen der globalen 
Wirtschaft gerecht. Gleichzeitig haben Sie im ICN 
Master in Management die Chance das breite Wissen 
durch eine Spezialisierung zu vervollständigen. 

Frank-Andre Schlipp 
Head of ICN Business School Campus Nürnberg

Executive Upgrade 
Luxury Fashion Brand
Automotive
Digital Leadership
Start Up Betriebsnachfolge

	  
ECTS			   30

	  
free preperation course for non oeconomics 
and english training

1. Semester 
September - Dezember 

	  
Module					   
TOOLS & METHODS	              	
IS Management	                    	    	    
Business Environment	             	    	                 
Data Analysis	                    	   

	  
ARTEM Art Sience Business  
ART, Event: Die Vernisage 					   
ARTEM Workshop
-history between France and Germany
-Intercultural Management in the French-German context
-The role and place of both countries in the EU
-Visit of Museums, Court of Justice etc.
Project Management , Professional Skills

1



1st.Year  
icn CAMPUS NÜRNBERG

 International
Marketing & Brand Management (MSc)

Consumption and behavior
-Consumer society
-Perception, symbols and meaning -Social context in UE

Advertising and value communication
-the Communication process
-Advertising

Public relations, Sponsorship, Event management
-Social media and e-communication

Branding
-Branding principles
-Brand equity measurement and management system
-Managing brands over time
-Managing budgets and management indicators
-provide sales, manage budgets mix, optimize the profitability

Finance, Insurance & Riskmanagement

Principles of Risk Management and Banking
Principles of Risk Management and Insurance
Compliance, Governance and Law in Insurance
                 

	  
LANGUAGES	                   	    	                    
German, French	              		
Spanish, Chinesisch  	   

	  
ARTEM Art Sience Business 

French-German relationship			
Current Challenges in both countries
Company visits
Seminar: Team spirit

Executive Upgrade 
Luxury Fashion Brand
Automotive
Digital Leadership
Start Up Betriebsnachfolge

	  
ECTS			   30

2. Semester 
Januar - Mai

	  
Module					   
MANAGEMENT                     
Strategic Analysis 	             		    	
Risk & Company Valuation		

MANAGEMENT 2	                   	                      
B2B and Services Marketing		   	                     
Intercultural Management		     
Organisational design	              	   	                    

Start of the integrated double degree in “International Market-
ing & Brand Management (MSC)”



www.stockindesign.com

2nd.Year 
icn CAMPUS NÜRNBERG

 
                  
International 
Marketing and Brand Management (MSC)                  

Brand effectiveness
-Category Management
-Customer relationship Management
-Dashboards

Digital media and global communications
-E-commerce
-Website analysis and evaluation
-Mobile marketing and social media

Designing and managing a communication campaign
-Event planning, sponsorship and public relations
-Store and display Design

Budget of a campaign

Market Analysis
-Data Analysis of distributor and consumer panels
-trend Analysis

 
SPECIALISATION

Finance, Insurance & 
Riskmanagement

Financial Crisis and Contagion

Advanced Topics in Insurance

Quantitative Risk Modelling

Financial Modelling and Research Methods

3. Semester 
September - Dezember 

 
Module				  

Management
Risk Management			 
Strategic Management		
Managing early growth
and performance			 
Leadership			 
Governance, Ethics			

 Module				  

ART, SCIENCE & BUSINESS 	                
Art, Sciences, Business		
Research Methodology		
Challenge ARTEM			 

Executive Upgrade

Luxury Fashion Brand
Automotive
Digital Leadership
Start Up Betriebsnachfolge

 
  

	  
ECTS			   30



2nd.Year 
icn CAMPUS NÜRNBERG

4. Semester 
Januar - Mai

15 ECTS

	  	                			   	  

Master Thesis	               

 
                  
Additional courses for the degree in 

International
Marketing & Brand Management (MSc)	

              			   	  
Internship 
9 Monate gesamt 			 

              			   	  
Seminar 		

 
                  
(MSc)	International
Marketing & Brand Management 
             						    
Brand Management and Intellectual Property 		
-Protection and defense of intellectual property
-New product, creation and Risk Management
-Fight againt counterfeiting

Brand in Luxury Sectors
-Fashion -Leather and Accessories -Watches and Jewels
-Wines and Spirits -Perfume and Cosmetics

Brand in other sectors
-Automotive/cars -Hospitality -Foods

Financial Evaluation of brands
-The cost of brands
-The cost to change a brand

Manage the transition from local brand to global brand and 
basics of Exportation
-Local brand and global brand -Export costs -Prospection Insurance 
Policy -Countries ranking -Incoterms -Licencies risks

Sustainable Brands and Ethics
-Sustainable Brands and Sustainable Luxury
-Brand Management in crisis

Research methodology for the Master thesis and oral presentation 
of the master thesis

	  
ECTS			   30

	  
ECTS Gesamt		 120



2nd.Year 
icn CAMPUS Nancy/METZ

4. Semester 

 
MSc Luxury and Design Management	
	                     

 
MSc in International Business Develop-
ment (IBD)

		  3. Semester
		  4. Semester

icn partner University

 
Doppelabschluss:	                     

MASTER UNIVERSIDAD ARGENTINA DE LA EMPRESA UADE - ARGENTINE
LAUREA UNIVERSITÀ DEGLI STUDI DI BOLOGNA - ITALIE
MBA DUQUESNE UNIVERSITY - USA
MASTER OF SCIENCE GEORGIA TECH - ATLANTA - USA
MBA INDIANA UNIVERSITY OF PENNSYLVANIA - USA
MBA UNIVERSITÉ DE LAVAL - CANADA
MBA HANYANG UNIVERSITY BUSINESS SCHOOL - SÜD KOREA
MSC SUNG KYUN KWAN UNIVERSITY (SKKU) - SÜD KOREA
MASTER SOUTHWEST JIAOTONG UNIVERSITY CHENGDU - CHINA
MASTER CENTRAL CHINA NORMAL UNIVERSITY WUHAN - CHINA
MASTER CHINA UNIVERSITY OF GEOSCIENCES WUHAN - CHINA
MASTER SOUTHWESTERN UNIVERSITY OF FINANCE AND ECONOMICS - CHINA
MASTER UMEA UNIVERSITET - SWEDEN
MASTER WILHELMS UNIVERSITÄT MÜNSTER - DEUTSCHLAND
MASTER NAGOYA UNIVERSITY OF COMMERCE AND BUSINESS - JAPAN

3. Semester
4. Semester

2

4 in english

 
MSc in International Management - 
(MIEX)	 	                     

		  3. Semester3

	
 
140 Internationale 
icn partneruniversitäten 51 Länder 	                     		  4. Semester

	  
Campus Nürnberg/Nancy/Metz	                     

in english



ALGERIA 
- EFTG Ecole de Gestion – Alger 

GERMANY 
- Europa Universität Viadrina - Frankfurt 
Oder 
- Fachhochschule Nürnberg - Nürnberg 
- Fachhochschule Nürtingen - Nürtingen 
- HHL Graduate School of Management - 
Leipzig 
  AACSB 
- Hochschule Düsseldorf - Düsseldorf 
- Universität Mannheim - Mannheim 
  AACSB/AMBA/EQUIS 
- Universität des Saarlandes - Saarbrücken  
- Universität Trier - Trier 
- Univsertity of Cologne, Faculty of Manage-
ment, 
  Economics and Social Sciences - Köln 
  EQUIS
- Wissenschaftliche Hochschule für  
  Unternehmensführung - Koblenz 
  AACSB/EQUIS 
- Westfälische Wilhelms - Universität Münster  
  AACSB  

ARGENTINA 
- Universidad d’Argentina de la Empresa - 
Buenos Aires 

AUSTRALIA 
- Southern Cross University – Lismore 
- Murdoch University – Murdoch 
- Canberra University – Canberra 

AUSTRIA 
- Karl-Franzens-Universität – Graz 

BELGIUM 
- Hautes Études Commerciales – Liège 
  EPAS 
- Institut Catholique des Hautes Études 
  Commerciales - Bruxelles 

BRAZIL 
- Facamp Pos Graduacao - Campinas
- Universidad de Sao Paulo – Sao Paulo 
- Universidade Federal do Rio Grande Do Sul - 
  Porto Alegre

CAMBODIA 
- National University of Management - Phnom 
Penh 
- University of Puthisastra - Phnom Penh 

CANADA 
- Acadia University - Wolfville - Nova Scotia 
- École des Hautes Études Commerciales - 
Montréal 
  AACSB/AMBA/EQUIS 
- Université de Sherbrooke – Sherbrooke 
- Université de Laval – Québec 
  AACSB/EQUIS 
- Université du Québec - Trois-Rivières 
- Université de Moncton – Moncton 
- Université du Québec - Montréal  
- Carleton University - Ottawa 
  AACSB
- University of Regina - Saskatchewan 

CHINA 
- China University of Geosciences - Wuhan 
- China University of Petroleum - Qingdao 
- Central China Normal University - Wuhan 
- East China University of Science and Tech-
nology ECUST - Shanghai 
  AMBA 
- Hong Kong Baptist University - Hong Kong 
  AACSB/AMBA/EQUIS 
- Hong Kong Polytechnic University, 
  Faculty of Business - Hong Kong 
  AACSB
- Shaanxi Normal University, School of Inter-
national   Business - Xi’an City 
- Sichuan Agricultural University - Ya’an City 
- Sichuan University - Chengdu 
- Southwest Jiaotong University - Chengdu 
- Southwestern University of Finance 
  and Economics - Chengdu 
  EQUIS
- University of Binzhou - Binzhou 
- University of Macau - Macau 
- University of Qingdao Binhai - Qingdao  

CHILE 
- Pontificia Universidad Catolica de Chile - 
  Santiago 
  AACSB/EQUIS 

COLOMBIA 
- Universidad de Los Andes - Bogota 
  AACSB/AMBA/EQUIS

SOUTH KOREA 
- Chung-Ang University – Seoul 
- Hankuk University for Foreign Studies - 
Seoul
- Hanyang University Business School - Seoul 
  AACSB
- Kyungpook National University, School of 
Business -   Daegu 
  AACSB
- Sung Kyun Kwan University - SKKU 
  AACSB 

SPAIN 
- Universidad de Valladolid 
- Universidad de Salamanca 
- Universidad Complutense de Madrid 
- Universidad Pontificia Comillas de 
Madrid (ICADE) 
- Universidad Carlos III – Madrid 
  AMBA 
- Universidad de Barcelona 
- Universidad Autónoma de Madrid 
- Universidad de Sevilla 
- Universidad Politécnica de Valencia 
- Universidad Santiago de Compostela 

DENMARK 
- Aarhus University - Aarhus 
  AACSB/AMBA/EQUIS
- Copenhagen Business School - Copenhagen 
  AACSB/AMBA/EQUIS 

SCOTLAND 
- Heriot-Watt University – Edimbourg

UNITED STATES 
- Boise State University – Boise (Idaho) 
  AACSB 
- Bloomsburg University – Bloomsburg 
  AACSB 
- Carnegie Mellon University – Pittsburgh 
  AACSB 
- California State University – Northridge 
  AACSB 
- Duke University - Durham 
  AACSB 
- Duquesne University - Pittsburgh 
  AACSB 
- Eastern Michigan University – Ypsilanti 
  AACSB 
- Fashion Institute of Technology - New-York 
- Georgia Tech - Atlanta 
  AACSB 
- Illinois State University – Bloomington 
  AACSB 
- Indiana University of Pennsylvania 
  AACSB 
- Roger Williams University – Bristol, Rhode Island 
  AACSB 
- University of Central Florida – Orlando 
  AACSB 
- University of Cincinnati - Cincinnaty 
  AACSB
- University of North Dakota – Grand Forks 
  AACSB 
- University of Vermont - Burlington 
  AACSB
- University of Washington - Seattle 
  AACSB 
   
FINLAND 
- University of Vaasa 
  EPAS 
- University of Applied Sciences - Turku 
- University of Helsinki 

GABON 
- BGFI Business School (BBI) - Libreville 

GREECE 
- Athens University of Economics and Business 
  AMBA 

HUNGARY 
- IBS Budapest - Budapest 

INDIA 
- ICFAI University – Hyderabad 
- Indian Institute of Management – Indore 
- Indian Institute of Management - Kozhikode 
  AMBA
- Institute of Management Technology - Hyderabad

IRELAND 
- University College – Dublin 
  AACSB/AMBA/EQUIS

ISRAEL 
- Netanya College – Netanya 

ITALY 
- Università di Firenze – Florence 
- Libera Università Internazionale Degli Studi 
  Sociali (LUISS) - Rome 
  EQUIS
- Università Degli Studi di Bologna - Bologne 
- Università Degli Studi di Torino – Torin 
- Universita Cattolica Del Sacro Cuore - Milan 

JAPAN 
- Université de Meijo – Nagoya 
- Ritsumeikkan University – Kyoto 
- Nagoya University of Commerce and Business - 
  Nagoya 
  AACSB/AMBA

LEBANON 
- Université Saint Joseph – Beyrouth 

LITHUANIA 
- Vilnius Gediminas Technical University 

LUXEMBOURG 
- University of Luxembourg - Luxembourg

MALAYSIA 
- Putra Business School - Serdang 

MOROCCO 
- I.S.C.A.E Casablanca 

MEXICO 
- Universidad La Salle - Mexico 
  + Campus Cancun, Cuernavaca, Pachuca 
- ITESM Monterrey – Monterrey 
  + Campus Cuernavaca, Guadalajara, Mexico City 
  AACSB/AMBA/EQUIS 
- Universidad de las Américas – Puebla 
- Universidad Tec Milenio - Mexico 

NORWAY 
- Molde University College - Molde 

NETHERLANDS 
- Hanze Polytechnic Groningen 
- Radboud Nijmegen University 

PERU 
- Universidad San Ignacio de Loyola – Lima 

POLAND 
- West Pomeranian Business School - Szczecin 
- International School of Logistics and 
  Transportation - Wroclaw 
- Warsaw School of Economics (SGH) - Warsaw  

PORTUGAL 
- Faculdade de Economia da Univ. Coimbra 
- Instituto Superior de Cièncias do Trabalho 
e da 
  Empresa - Lisboa 
  AMBA
- Universidade do Porto - Porto 

CZECH REPUBLIC 
- University of Economics and Management 
VSEM - 
  Prague 

RUSSIA 
- Economic Academy G. Plekhanov – Moscow 
  AMBA 
- MGIMO University - Moscou

SENEGAL 
- Groupe Sup de Co Dakar - Dakar 

SLOVENIA
- University of Ljubljana – Ljubljana
  AACSB/EQUIS

SWEDEN 
- Luleå University of Technology - Lulea 
- Umea Universitet - Umea  
- Linnaeus University – Campus Växjö 
- Uppsala University – Uppsala 

SWITZERLAND  
- ZHAW School of Management and Law - Win-
terthur
  AACSB

SWITZERLAND  
- ZHAW School of Management and Law - Win-
terthur
  AACSB

TAIWAN 
- National Cheng Kung University College of 
  Management - Tainan City 
  AACSB 
- Yuan Ze University, College of Management - 
  Zhongli City 
  AACSB

THAILAND 
- Mahidol University – Bangkok 
- Burapha University – Chonburi 
- Dhurakijpundit University – Bangkok 
- Thammasat University – Bangkok 
  EQUIS 

TUNISIA 
- École Centrale Supérieure Privée de Droit et 
  de Gestion de l’Université Centrale - Tunis 

International Partner
Universities
Aktuell unter: 
icn-groupe.fr/en/icn-international/international-partners

International Relations Office
Foreign Students
-+33 (0)3 54 50 25 25



schwerpunkt

(MSC) international 
Marketing & Brand management

The specialization at ICN Business School prepares you with the strate-
gic, analytical, and creative skills required to become a brand manager 
who is able to identify opportunities and offer the consumer a distinc-
tive and superior value. With additional courses and internships the stu-
dents could enter the program “ICN MSc in International Marketing and 
Barnd Management”  in edtional to the “ICN Master in Managment” (ICN 
Grande Ecole) 
 
The program provides a strong foundation in Workshops, provide an expe-
riential learning platform in which the student can apply the conceptual 
framework and integrate it with instructors from marketing related disci-
plines such as graphic and industrial design, photography, or audiovisual 
communications.
 
The contents of this program have addressed the needs of Global Firms 
that demand new perspectives and creative ideas.
 
The program is entirely taught in English in the Nuremberg Campus. 
Global companies such as Adidas, Puma, GFK, or Siemens have located 
their headquarters in the region.
 
Experienced people in Business and Academia will participate in the pro-
gram through teaching or project supervision.

„Als Dozent schätze ich es sehr, wenn sich 

die Studentinnen und Studenten in meinen 

Vorlesungen aktiv beteiligen. Wir schaffen 

so eine Kultur von kritischem und zukun-

ftsorientiertem Denken - denn das ist ein 

Grundstein des Modernen Marketings. 

Die Lehre an ICN Business School, ermögli-

cht persönliche Betreuung jedes einzelnen 

Studenten. Ich schätze es sehr in diesem 

Umfeld, wo der Geist der Innovation lebt 

und persönliches Engagement honoriert 

wird, zu arbeiten.” 

Norbert Barnikel

Dozent International Brand Management

Studiengangsleiter Digital Leadership

International Brand Management is simply the 

reference source for senior 

strategists, positioning professionals and post-

graduate students designed for the futur of the 

european economy. 

Learning issues

Due to the interest in this specialization, applicants.

+	 Should have a strong interest in markeing, brand management 
	 re rlated subjects
+	 Should be willing to participate during the courses and should be 	
	 involved in all the activities 
	 offered in the program.
+	 Should have a high English language level (written and spoken).
	 A certificate might be requested.
+	 Should have a thorough knowledge of the basics of stochastics
	 (descriptive and inferential statistics and probability theory)



schwerpunkt

finance, insurance & 
Risk Management

 Scientific coordinator:  
Dr. rer. pol. Stefan Stöckl

 
Stefan Stöckl has been an Associate Professor of Accounting and Finance at ICN 

Business School since April 2014.

 

After training as a qualified bank official and studying Business Administration 

majoring Finance and Banking, Audit and Controlling as well as Economics of the 

Health System at the University of Augsburg/Germany from 2002 to 2006 he was 

awarded a doctorate (Dr. rer. pol.) by Prof. Dr. Manfred Steiner at the University of 

Augsburg in 2009 (mark “summa cum laude”).

 

After that, he worked as an Assistant Professor at the FIM Research Center at the 

University of Augsburg from 04/2010 to 09/2012.

 

Moreover, he represented both the chair of Corporate Finances and the chair of 

Finance at the University of Konstanz as a Stand-in Professor from 10/2012 to 

03/2014. Furthermore, he successfully completed a visiting scholarship at the 

Erasmus School of Law (Erasmus University Rotterdam).

 

Amongst others, he gives/gave lectures entitled Advanced Corporate Finance, 

Environmental Economics, Investment Analysis, Managerial Finance, Principles of 

Economics and Stochastics.

 

His research and teaching interest include the main topics Accounting and 

Finance, especially Corporate Finances, Capital Markets, International Finance, 

Management and Financial Accounting as well as Accounting Standards (IFRS, 

US-GAAP). This specialization is designed for students who want to work in 

the areas of banking and insurance both in the public and private sectors .

In the aftermath of the recent financial crisis and against the background 
of the current low interest rate policy of the European Central Bank, most 
organizations in finance are facing a lot of challenges and therefore, are 
undergoing major changes. These organizations are actively seeking post-
graduates who are disciplined in finance, especially in insurance and risk 
management. 

The specialization is designed for students who want to work in the areas 
of finance and insurance both in the public and private sectors as for 
example risk managers, asset managers, etc. In addition, the specialization 
also deals with the basics of banking and risk management and therefore, 
it is also possible to work in the banking sector afterwards.

In detail, on the one hand the specialization deals with the necessary 
theoretical and institutional basics. On the other hand specific topics in 
insurance and risk management are subject of the specialization. In this 
connection, there is a focus on topics like compliance, governance and 
law as well as risk management in insurance. Beside this, the specializa-
tion also includes lectures dealing with research methods.

Furthermore, all lectures are given in English. Therefore, the students 
should have a good command of English. The level of English will be 
checked by either an available TOEFL or an internal English test. In addi-
tion, students should be familiar with the basics of stochastic (descrip-
tive statistics, probability theory and inferential statistics). Nevertheless, 
the necessary principles are repeated at the beginning of the respective 
lectures and/or in remedial courses at the beginning of each semester. 
In general, teaching will combine interactive lectures, accompanied by 
PowerPoint presentations, case studies and exercises.

In case of any further questions, please do not hesitate to contact Profes-
sor Stefan Stöckl.



University of 
excellence France 

Grande École

Die GRANDE ÉCOLE
Die französischen Grandes Écoles rangieren im Ansehen oft weit vor den 
Universitäten und bilden die angesehenste Gruppe des französischen 
Hochschulsystems. 

Dabei handelt es sich um spezialisierte Hochschulen, die ein bestimmtes 
Fach oder miteinander verwandte Fächer unterrichten. Das Fachstudium ist 
zudem mit allgemeinbildenden und persönlichkeitsfördernden Elementen 
verbunden. 

Grande Écoles werden auch als Elite-Hochschulen bezeichnet, da sie 
als Ausbildungsstätten der Führungseliten in Staat, Wirtschaft und 
Kultur gelten. Französische Studenten müssen zunächst ein zweijahriges 
Qualifizierungsstudium erfolgreich absolvieren, um dann erst eine Zulassung 
zum Studium zu erhalten.

ICN Business School gehört zu den ältesten Grande Écoles in Frankreich und 
wurde von der Universität und der Handelskammer gegründet mit dem Ziel, 
hochqualifizierte Führungskräfte akademisch auszubilden.  Heute wird eine 
Vielzahl von Führungspositionen mit Grande École Absolventen besetzt, vor 
allem in internationelen Konzernen sowie an Standorten der EU. Die Privaten 
Hochschulen gibt es in Frankreich seit über hundert Jahren im Gegensatz zu 
Deutschland, wo sie seit 25 Jahren etabliert sind. 
Grande École Absolventen verfügen über ein „lebenslanges Netzwerk“ in ganz 
Europa.

ICN Business School

Former „Institut Commercial de Nancy“, has been established in the year 1905 by the 
University of Nancy and the Chamber of Commerce and Industry of Meurthe-and-
Moselle. ICN Business School is still attached to the Universety of Lorraine with 70.000 
Students. 
The ICN Business School is a prominent member in the chapter of Schools of 
Management, which refers to the French Conference of Graduate Schools (Grandes 
Ecoles). 
Accredited as one of the leading French Graduate Business Schools, the ICN is also an 
active member of the European Foundation for Management Development (EFMD) and 
the association of Collegiate Schools of Business Advance (AACSB). 
In the year of 1985 the ICN achieved a high level of autonomy and independency, 
according to article 33 laws of education. In addition, the school has been allowed its 
own Board of Governors. 
In 2001 and 2003 the French Government presented the ICN as a private school for 
higher education at the University of Lorraine.
2006 ICN Campus Nürnberg starts working. 

ICN in Zahlen

2700 Student

800 Internationale Studenten 

50 Studenten Initiatieven 

12,000 Alumni 

Faculty and Administration :

70 Vollzeit Professoren

60 Gastprofessoren

300 Business Professionals 

90 Administration

Partnership and Infrastructures :

4 Campus 
	 France, Nancy and Metz,
	 Germany, Nuremberg
	 China, Chengdu

145 Internt. Partener Universitäten

51 Länder



ICN BUSINESS SCHool 
survey

Survey 
ICN Graduates 2015
91,9 % von 100 % ICN Absolventen nahmen an der Erhebung teil.

Result:
1. 	 91,9%  	 traten ihre Stelle in weniger als 4 Monate an. 

2. 	 64,6% 	 unterschrieben den Arbeitsvertrag vor dem 			

		  Masterabschluss.

Business Sectors of the Master in Management

Industry

Consulting

Audit

Distribution & Trade

Bank & Insurance

Communication & Media

Energy

Luxury

Tourism & Real Estate

Others



Master in Management 
I C N  A l u m n i e s

 
Anne-Catherine Grafmeyer, Promo 2003, ICN-Mines de 
Nancy, Engineer GRT GAZ, France

Annick Gentes-Kruch, Promo 1975 University, Director 
of PSA Peugeot Citroen, France

Christian Wiest, Promo, 1973, Executive Vice President 
and President of SCHNEIDER ELECTRIC
COS ICN, France

Claire Cherpion, Promo 2004 Auditor, PRICEWATER-
HOUSECOOPERS, Luxembourg

Guillaume Brunier, Promo 2001, Producer, UBI SOFT 
ENTERTAINMENT, China

Henri Mignot, Promo 1972 CEO Central and Eastern 
Europe, L‘Oréal, France

Lionel Gonzalez, Promo 1989 Commercial Director, 
Yves Saint Laurent Beauté, France

Sophie Bourgeois, Promo 2008, Project Manager Visual 
Merchandising, CARTIER INTERNATIONAL
JEWELLERY, France

Sophie Denand-Jacquet, Promo 1997 Product Manager, 
MICROSOFT, France

Edouard Faure, Promo 1993, Chief Financial, LOUIS 
VUITTON, Italy	                     

ICN
ranking

Financial Times 
World best 

Master
 in Managment

ICN 2015
50 Top of the 

World



Studiengebühren

Gesamt: 					     18.900 €

Pro Semester:					    4725,00 Euro	  

Monatlich:					     787,50 Euro	  
 
Zzgl. Immatrikulationsgebühren	   	 75,00 Euro

Incl. aller Vorlesungen und Prüfungen

Zzgl Leben, Wohnen, Bücher, Laptop 	 ......
 	  	  

ICN Business School

Genemigt durch das Französische 
Wissenschaftsministerium in Paris

Genemigt durch das Bayrische Wis-
senschaftsministerium in München



INTERVIEW

Prof. Dr. Gérald DUFFING

Directeur du Programme, ICN Grande École

The Master in Management (Grande École Degree) program 
trains tomorrow’s professionals to be able to perform across the 
boundaries between management and other disciplines.Students 
receive a thorough grounding in management disciplines. This 
gives them the confidence to confront, after many experiences 
both in the classroom and off-campus, a wide range of chal-
lenging and unique situations to which they will be asked to 
provide innovative solutions.
 
Teaching methodology on the Grande École Degree seeks to 
develop in students the ability to be creative and innovative, and 
be fully aware of the consequences of the decisions they take. To 
achieve this, action is put at the center of the learning process.
 
Student associations, projects, working with students from other 
disciplines, internships and study periods abroad … are just 
some of the tools which students will be able to use to develop 
their professional profile. Throughout this learning process, 
students will have the opportunity to develop skills in the area, 
or areas, of their personal choice. In this way each student can, 
step by step, prepare his or her career plan, helped by a personal 
tutor who accompanies students from the moment they enter 
the School.
 
The ICN Grande École Degree - Master In Management - is 
fully recognised by the French Ministry of Higher Education & 
Research (Visa, and Master Level).

 
 
 
 
 
 



Frank-Andre Schlipp

Head of ICN Business School Campus Nürnberg

Wir freuen uns mit Ihnen gemeinsam den Weg in 
internationalen Management kariere zu gehen. 

Aufbau und inhaltliche Struktur des Studienganges orientieren sich an 
den zeitgemäßen Anforderungen aus Wirtschaft und Gesellschaft für 
den akademischen Nachwuchs. Nur eine Verknüpfung aus hochwertiger 
wissenschaftlicher und pragmatischer Lehre, die sich sowohl in den 
Studieninhalten wie auch dem Erfahrungshintergrund der Lehrenden 
ausdrückt, kann die Grundlage für einen perspektivischen Berufsein-
stieg, eine breite und qualitative Entwicklung sichern.
 
Das zu vermittelnde Fachwissen steht an erster Stelle, und gleichzeitig 
sind die Studierenden in einen Kontext ergänzender, optionaler allge-
meiner Bildungsinhalte, wie Philosophie, Politikwissenschaften, Soziolo-
gie, Kunst oder Psychologie gestellt. Bildungs- und Karriereforschung 
zeigen, dass Fachbildung ohne Bezüge zu einer umfassenderen Bre-
itenbildung zu einseitig und unflexibel ist, ja, dass nur über solche 
Verknüpfungen das Interesse für „lebenslanges Lernen“ in und mit der 
Berufswelt Perspektive hat.
Unsere Studierende starten sicher und perspektivisch in ihre berufliche 
Zukunft, durch die Lehre in kleinen Gruppen, persönliche Förderung 
und den permanenten Dialog zwischen den Studierenden und Dozenten.
Die Einbindung von Unternehmensverantwortlichen unterschiedlich-
ster Branchen und Funktionen in studienbegleitende Kommunikation 
zu praxisrelevanten Themen, lässt Studierende lernen und reifen, ihre 
Ideen teilen und neue Richtungen erkennen.
 
Unsere zusätzlichen Vertiefungen zum regulären Studium eröffnen 
weitere Chancen im Berufsleben.
 
Wir freuen uns auf ein umfassendes Gespräch mit jedem Interessierten.
 
 
André Schlipp



	  

ICN Business School Campus Nürnberg

INUA gemeinützige eG.

Telefon: +49 (0) 911 / 36680780

Rollnerstrasse 8

D-90408 Nürnberg

www. i c n - b u s i n e s s - s c h o o l . d e

ICN Business School

13 rue Maréchal Ney

F-54000 NANCY

Bilder. INUA,ICN,Fotolia 

Ansprechpartner und Studienberater:

Andre Schlipp

Head of ICN Campus Nürnberg

Geschäftsführender Vorstand (CEO) INUA

Telefon: +49 (0) 911 / 36680780

schlipp@icn-business-school.de

Sybille Schmidt

Operative Leitung INUA

Telefon: +49 (0) 911 / 36680780

schmidt@icn-business-school.de

ICN Business School Team begrüSSt

Sie herzlich am Campus.

Wir freuen uns, Sie während Ihres

Studiums zu begleiten


